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Step 1: Fiscal Year Ended March 31, 2015

Co-Creation Management 
Declaration

Step 2: Fiscal Year Ended March 31, 2016

Co-Creation Management from 
a Corporate Value Perspective

Step 3: Fiscal Year Ended March 31, 2017

Co-Creation Management  
Business Model

Co-creation of customer happiness  
with partners

Co-Creation Management

MARUI GROUP’s concept of corporate value

Harmony between the Interests and 
Happiness of All Stakeholders

Realization of an inclusive society

Unique Business Model Merging 
Retailing and Finance

MARUI GROUP’s vision  
for 2020

For All Customers

Theme for us as we advance toward the future

An Inclusive Society  
Offering Happiness to All

No one excluded

MARUI GROUP’s  
Vision for Inclusion

About Co-Creation Sustainability Reports

We have always viewed reports as having a three-year cycle. Each year, we have described our innovations in our co-
creation management reports and then evolved these ideas in our co-creation sustainability reports to explain the poli-
cies regarding co-creation, happiness, all customers, inclusion, and other concepts that give form to MARUI GROUP’s 
philosophy of co-creation. The next three-year cycle will represent the second cycle of reporting in which we will con-
tinue to innovate and evolve, further building upon the foundation formed by the first-cycle reports.
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