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Over 3 million people Over ¥1.3 trillion in 
transactions

LTV: Over ¥200 billionCompanies supporting interests, personalities, and health Over 200 companies

Over 10 million people Over ¥3.5 trillion in 
transactions

LTV: Over ¥250 billionSupportive investment through co-creative partners Over 20 countries 
worldwide

Users participating in “innovation in sustainable consumption and living” Over 1 million people

Companies offering options for “innovation in sustainable consumption 
and living” Over 1,000 companies

Investment in future generation entrepreneurs Over 100 cases
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The forward-looking statements contained in this presentation are based on information available at the time of 

preparation of this presentation and certain assumptions that MARUI GROUP deems to be reasonable.

The forward-looking statements may differ materially from actual results due to a variety of different factors.

Please direct any inquiries to the IR Department(E-Mail:marui-ir@0101.co.jp).
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