IMPACT TARGET 02

Creating Happiness for Individuals

People are plagued by as many instances of suffering as the number of dreams they pursue. However, no one should be
forced to give up on their dream or have their dream denied because of the circumstances in which they find themselves.
Every individual has limitless potential, and the optimistic outlook toward this potential that we should all be allowed to
feel is the source of innovation. MARUI GROUP aspires to provide options that allow everyone to embrace their individu-
ality and find happiness regardless of their age, gender, nationality, physical characteristics, or circumstances. In this
manner, we are offering support for individual preferences and self-actualization and helping to accelerate the realization
of a society that allows people to achieve individual empowerment.
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Overall Vision and Key Performance Indicators
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Priority Measures Assistance for self-actualization Support for individual preferences

Development of credit
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Number of individuals provided with financial services based on co-creation of creditability:
More than 4.5 million customers

Co-creation with com-
munities through means
such as network and
monetary support for
aspiring entrepreneurs

services founded on
principle of co-creation
of creditability for
customers of all ages,
genders, nationalities, and
physical characteristics

Development of new
businesses through
investment in internal
and external ideas for
shaping the future

Production of collabora-
tion cards that automati-
cally contribute to
associated organizations

Fostering of communi-
ties that draw individuals
with similar interests

Key Performance Indicators

Number of individuals provided with support for individual preferences: More than 3.5 million customers
(VT2 et Number of new businesses created: Aggregate total of 20 or more
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