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Cautionary Notice regarding Forward-Looking Statements

Performance forecasts and other forward-looking statements contained in this report
represent the Group's best judgments based on information available at the time of this
report's publication and therefore contain a degree of uncertainty. It is possible that
actual performance could differ materially from these forecasts due to a variety of
factors. Economic conditions, foreign exchange rates, and stock price movements are
among the factors that could have a major impact on performance.
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