
Total Group Transactions

¥1,703,353 million
(Up 15.9% YoY)

Operating Income

¥29,615 million
(Up 5.6% YoY, 7th consecutive year of increases)

Overview of Performance and Business (Fiscal Year Ended March 31, 2016)

Groupwide Performance

Marui Stores

MARUI GROUP’s 3 Focus KPIs

Return on Equity (ROE)

6.0%
Up 0.8 percentage point YoY 
Medium-term management plan target  
achieved one year in advance

Return on Invested Capital (ROIC)

3.3%

Earnings per Share (EPS)

¥70.68
(Up 20.1% YoY)

Net Income Attributable to Owners of Parent

¥17,771 million
(Up 10.8% YoY, 5th consecutive year of increases)

Number of Stores

28 stores
29 stores as of August 31, 2016,  
after inclusion of Hakata Marui

EPOS Cardholders

6.1 million
(Up 220,000 from March 31, 2015)

Retailing-Related Services 
¥37.2 billion 
(Up 10.2% YoY)

2.1%

Retailing-Related 
Services 
¥3.6 billion 
(Up 10.2% YoY)

10.9%

Credit Card  
Services 
¥1,465.2 billion 
(Up 18.7% YoY)

80.7%

Credit Card  
Services 
¥22.1 billion 
(Up 10.2% YoY)

65.8%

Retailing and Store 
Operation 

¥312.5 billion 
(Down 3.2% YoY)

17.2%

Retailing and Store 
Operation 
¥7.9 billion 

(Down 2.7% YoY) 

23.3%

Total Group transactions is the total value of transactions from all three businesses less credit card transactions from Retailing and Store Operation.

By segment By segment

EPOS Cards

Cardholders by Card Type

Transactions by Location

New Cardholders by Application Location

■ Platinum/Gold cards   22%

■ Other   78%

■ Marui stores   9%

■ Outside Marui stores   91%

■  Inside MARUI GROUP stores  
(Marui/Modi)   76%

■  Outside MARUI GROUP  
stores   24%

Transactions by Type

■  Card shopping transactions   89%

■  Cash advance transactions   11%

Purchases by Gender*1

Stores by Region

Purchases by Age Group*1

■ Male   12%

■ Female   88%

■ Tokyo   46%

■  Kanto region  
(excluding Tokyo)   39%

■ Tokai region   4%

■ Kansai region   11%

■ Age 29 and below   18%

■ Age 30–39   24%

■ Age 40–49   20%

■ Age 50–59   15%

■ Age 60 and above   23%

*1 Purchases using EPOS cards

Sales Floor Area by Product Category

■ Apparel   40%

■ Sundries   42%

■  Restaurants, services,  
and other   18%

Overview of Performance and Business (Fiscal Year Ended March 31, 2016)

In the fiscal year ended March 31, 2016, total Group transactions for MARUI GROUP amounted to ¥1,703,353 
million, of which 80.7% came from the Credit Card Services segment; 17.2% was generated in the Retailing and 
Store Operation segment; and 2.1% can be attributed to the Retailing-Related Services segment. Net income 
attributable to owners of parent rose for the fifth consecutive year, and the target of 6% for return on equity (ROE) 
was achieved one year in advance.

24 Marui stores
4 Modi stores

Please refer to MARUI GROUP’s corporate home page for more detailed information.

 www.0101maruigroup.co.jp/english.html
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